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ABOUT LECTURA

About LECTURA

LECTURA has been the leading provider of machinery intelligence on the market 
since 1984. Our database contains information and data on more than 145,000 
heavy machinery models and provides evaluation of used machines through our 
online tools and digital solutions.

This extensive database of equipment information attracts hundreds of thousands of 
professional visitors every month, when researching machinery before their purchase 
decision. This buyers guide represents the perfect platform to reach buyers and 
decision makers. 

Our web portal LECTURA Press provides the latest news from the heavy machinery 
industry, exclusive interviews with industry experts and market leaders and publishes 
the quarterly online magazine the DigiMessenger in order to always bring the most 
relevant information to our readers.

https://www.lectura.de/contact/
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CONTENT OVERVIEW

Content overview
ABOUT LECTURA FLASH SURVEYS

FLASH SURVEY – FINANCE & LEASING  

 1. GENERAL GLOBAL RESULTS

  1.1 Cash: For what do our survey respondents pay in cash and why

  1.2 Long-term rental: Whose service do the respondents prefer 

  when renting machines online

  1.3 Financing and operating leasing: Whose service is the most 

  favored and which financial institutions are reliable 

 2. DO EUROPEANS AND AMERICANS SHARE THEIR PREFERENCES 

 ABOUT PAYMENT METHODS AND FINANCIAL SERVICES PROVIDERS?

  2.1 Comparison of payment method preferences of Americans 

  and Europeans

  2.2 Cash: Do Americans share opinions about cash payment with 

  Europeans?

  2.3 Long-term rental: Whose service do people from different 

  regions prefer when renting machines long-term?

  2.4 Which preference of brands and service do Americans and   

  Europeans have regarding financing and leasing?

CONCLUSION (Appendix) 

INDIVIDUAL SURVEY 

4

5

8

9

10

11

14

15

16

17

18

20

21



FLASH SURVEY: FINANCE & LEASING | 4

ABOUT FLASH SURVEYS

About LECTURA Flash Surveys

The world of heavy machinery incorporates many different industries and 
corresponding companies that manufacture either whole machines or suitable 
components. Moreover, some companies also provide services and solutions that 
are closely linked to heavy equipment such as online trading platforms. 

Flash surveys represent a new service by LECTURA that helps industry representatives 
to find out valuable opinions of our visitors – potential customers. The surveys are 
quick (hence “flash”) as they are designed to run just 1-2 weeks. Nevertheless, our 
wide audience does not hesitate to participate, and we receive 800 replies per day 
in average (depending on chosen topic). It is an optimal way to achieve an important 
piece of market intelligence from all sorts of construction and agricultural industries. 

Where do the results come from? Our web portal LECTURA Specs is visited by 
more than 600,000 professionals monthly and serves as the ultimate buyers’ 
guide. LECTURA Specs is a huge multi-lingual online database with almost 150,000 
machinery models enriched with specifications, datasheets, and pictures, that are 
updated daily. Our audience is made of machine owners/buyers, dealers, engineers, 
contractors, farmers, repair shops, service providers and other professionals that 
search information via LECTURA services every day.
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FLASH SURVEY: FINANCE & LEASING

Flash Survey: Finance 
& Leasing
Being in a need of a new piece of heavy machinery equipment or an entire fleet is 
a pretty common thing for any business, no matter how large or small. However, 
financing a new crawler excavator, mini excavator, backhoe, dump truck or for 
example skid steer brings a lot of questions. The financing process is expensive and 
requires a lot of resources, which applies to both new and used equipment. There 
are several popular ways of financing heavy equipment, such as loans and leasings 
with different payment methods. We asked our professional audience of LECTURA 
Specs about their opinion and compiled the following survey.

The aim of the current survey was to inspect preferences in payment methods, 
popular financial service providers and brands of financial institutions our 
respondents consider reliable. 

The most common payment methods, and the payment methods we focused on in 
the survey, are: 

• Finance Lease – The lessee is responsible for paying for most of the item’s cost 
over the period of its life, and for maintaining it as if it is owned.

• Operating Lease – The lessee will not pay for the full cost of the asset as effectively 
– he/she is renting it for a period shorter than the economic life. Therefore, the 
lease-provider retains the risk and reward of ownership, while the lessee remains 
responsible for ensuring it remains in good working order during the agreement 
period.
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• A Long-Term Rental, often referred to as Contract Rental, is an agreement to 
supply equipment that usually lasts for a period of 12 months or more.

• Cash - The most immediate benefit of using the cash reserves to purchase 
equipment and machinery is the simplicity of the transaction. The buyer pays the 
equipment dealer and receives the equipment. 

Discovering which of the options respondents prefer, they were provided with 
a short survey consisting of subsequent sets of questions. The questions of the 
different survey versions were slightly altered depending on the payment method the 
respondents chose to be their most favored. 

CASH
 
• For which of these options do you prefer to pay in cash? (New/Used machinery)
• Why do you prefer this option?

FINANCING AND OPERATING LEASE 

• Whose service do you prefer when buying machines? (house banks/Leasing 
company/Online/Vendor or dealer)
• When searching for help online - which of these options do you prefer? (House 
banks or online consulting/Comparison pages)
• Would you share with us the financial institution (f.e. banks, leasing companies) you 
are satisfied with, please?

LONG-TERM RENTAL 

• Whose service do you prefer when renting machines long-term? (Leasing 
company/Online/Vendor or dealer)

FLASH SURVEY: FINANCE & LEASING
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The survey ran for two weeks across all categories on LECTURA Specs. Data 
was collected from 19th October to 2nd November – overall, 787 respondents 
participated in the current research. Further analyses provide the results obtained 
from the general survey sample and comparison between visitors from the European 
Union and North America.

FLASH SURVEY: FINANCE & LEASING
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FINANCE & LEASING: GENERAL GLOBAL RESULTS

The analysis of the first question asking our respondents about the payment 
options they would prefer showed that more than half of them would pay in cash 
(53.1%). The second and third most popular payment methods are, according to our 
respondents, both operating leasing (22.5%) and financing (18.7%). Together about 
40% of respondents prefer these options. Compared to other options, only 5.7% 
of the respondents claimed they would prefer long-term rental. Because we did 
not focus on motives for choosing long-term rental, we may only hypothesize the 
reason. However, deciding to rent long-term requires a comprehensive business plan 
to determine financial feasibility and weigh options. On the other hand, with a long-
term rental, renters conserve cash, assure reliable performance, and benefit from 
having equipment available for work as needed. 

The distribution of prefered payment methods presents the graph below. Because 
we conducted goodness of fit analysis, we are able to say the result we obtained is 
probably generalizable. 

1. General global results
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FINANCE & LEASING: GENERAL GLOBAL RESULTS

1.1  Cash: For what do our survey 
respondents pay in cash and why
The specific set of questions followed each payment method option. The 
respondents who chose cash as their preferred payment option were asked whether 
they would rather pay in cash for new or used machinery. 70.7% of our respondents 
agreed on used machine sales. However, 29.3% of them claimed they were used to 
pay in cash for new machines. Again, even the current result is generalizable, which 
means the differences observed probably reflect the real situation and not only 
specifics of our survey sample. 

When asked why they prefer to pay in cash, both groups agreed on the reasons why 
they prefer to pay in cash-for example paying with no interests, convenience, and 
simplicity. 
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FINANCE & LEASING: GENERAL GLOBAL RESULTS

1.2  Long-term rental: Whose service do 
the respondents prefer when renting 
machines online
The respondents who chose long-term rental as their preferred payment method 
were provided with a different question than those who favor cash payment. Most 
of the respondents (41.7%) would prefer vendors or dealers´ services. Despite 
some differences between vendors´ and dealers´, most people use the two terms 
simultaneously, so that was our approach. Dealers and vendors have in common 
that they both act as feedback agents to the supplier, and both act as middlemen 
between the producer and the consumer. Half of the remaining respondents (29.2%) 
said they would prefer the services of a leasing company, and the other half (29.2%) 
would search for help online. However, although the data from our survey sample 
may look like the dealers´ services are most popular, the lack of generalizibility 
evidence does not allow us to say these preferences would be same in the 
population. It is also possible the current result just reflects specific characteristics 
and opinions of the respondents. 



FLASH SURVEY: FINANCE & LEASING | 11

FINANCE & LEASING: GENERAL GLOBAL RESULTS

1.3  Financing and operating leasing: 
Whose service is the most favored and 
which financial institutions are reliable
Similarly to those who favor long-term rental, respondents who marked financing 
and operating lease as their preferred payment methods were provided with the 
question about a preferred service provider. We realized the preferences for the 
services are almost equal, slightly favoring online services (27.3%) followed by 
vendors´ or dealers´ services (25.5%) and house banks (24.8%). The least preferred 
option was leasing companies (22.4%). As you can see, the results are almost 
balanced - when conducting deeper analyses of this distribution, the goodness of 
fit testing revealed these differences are probably caused by odds and cannot be 
generalized.* 
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The 27.3% of people who search for service online were moreover asked to indicate 
whether they prefer online consultations with their bank adviser or rather search 
the service individually according to the results from comparison pages. It was 
obvious the second option was much more preferred (76.5%). However, only 23.5% 
of respondents favor online consultations with their house bank. The difference 
between the preferences of these two options is clear, and this distribution is also 
statistically significant, indicating the result is generalizable, and we would probably 
observe it in population, not only in our sample data. 

FINANCE & LEASING: GENERAL GLOBAL RESULTS
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*Probably it would be interesting to explore differences in service preferences of those who favour 
financing and those people, who would rateher choose operating leasing. While the overall results 
showed almost no differences between prefered service providers, the results from the separate 
samples showed at least statistically significant differences indicating about one-third of those who 
prefer financing as their payment method (36.5%) usually relies on vendors´or dealers´services. 28.2% 
of respondents search for service online and 20% prefer house banks. The remaining 15.3% rely on 

leasing companies services. 

The results we obtained from respondents whose prefered payment method is 
operating leasing indicated the results we got were specific only to our sample 
- vendors´or dealers´services were the least prefered option - only 13.2% of 
respondents would use their service. House banks and leasing companies would be 
probably the first option when deciding whose service would respondents use - both 
would be chosen by 30.3% of respondents. The remaining 26.3% would rather search 
for online services.

When focusing on the subsequent question for those respondents who prefer 
online services, the results for those who prefer financing were similar to results for 
those who prefer operational leasing. 80% of respondents who prefered financing 
and 71.4% of those favouring operating leasing would choose comparison pages 
compared to 20% and 28.6% of respondents who favours online consultations with 
their bank advisors. However, generalizability of the results was supported only in the 
case of those who chose financing as their preferred payment method.

FINANCE & LEASING: GENERAL GLOBAL RESULTS
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2. Do Europeans and 
Americans share their 
preferences about payment 
methods and financial 
services providers?
Similar to our previous Engines survey, the comparison of payment method 
preferences was conducted to explore whether Europeans have different 
preferences than Americans. The European sample consisted of 194 respondents 
from European union member states, whereas the American sample included 
together 197 respondents from The United States and Canada. The contingency 
tables analyses and chi-square tests of independence were performed to explore 
possible differences. These analyses moreover provided us with information about 
the generalizability of the results. 

FINANCE & LEASING: EUROPE VS AMERICA
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2.1  Comparison of payment method 
preferences
Our results of analyses about payment method preferences revealed some payment 
methods are specific for the Europeans and others for Americans. The Americans, 
for example, are more willing to pay in cash (66% compared to 49.5%), whereas the 
Europeans would rather choose operating leasing (27.3% compared to 14.7%) and 
financing (18% compared to 16.2%). Overall, long-term rental was the least preferred 
option, although still a little bit more favored among the Europeans (5.2% compared 
to 3%). When analyzing the generalizability of the result, it seems our results are 
statistically significant, indicating our results mirror a specific population pattern. 

*Because we mention only percentages, not frequencies, it is important to note, some subsequent 
analyses would not be performed because of too little subsamples - especially for “long-term rental” 

subgroups. If we use them, conditions of the analyses would be violated, and results will not be valid. 

FINANCE & LEASING: EUROPE VS AMERICA
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FINANCE & LEASING: EUROPE VS AMERICA

2.2  Cash: Do Americans share opinions 
about cash payment with Europeans?
We also explored potential differences between European and American 
respondents in what they pay for in cash. However, no statistically significant 
differences were found. When inspecting the open-ended question about reasons 
why the respondents prefer paying in cash, those who usually do so when buying 
used equipment mostly claim they appreciate no additional interests. This reason 
was the most common answer for both Americans and Europeans. However, the 
reasons were a little bit different for Europeans and Americans in the case of paying 
in cash for new machines. The most common reasons for European respondents to 
pay in cash are no additional interest and simplicity of the payment method. On the 
other hand, the Americans not only value no interest but appreciate the convenience 
and simplicity of cash payment. Moreover, they also claimed they prefer it because 
they are used to it.
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FINANCE & LEASING: EUROPE VS AMERICA

2.3  Long-term rental: Whose service 
do people from different regions prefer 
when renting machines long-term?
As mentioned above, we are not able to say much about the comparison between 
the European Union and North America of service preferences among those who 
at the same time prefer long-term rental. The sample size was too small, so the 
conditions of our statistical testing would be violated. In that case, we can only say 
our results from our sample indicated the Europeans chose all types of services, 
whereas the Americans quite prefer vendors´ and dealers´ services.
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FINANCE & LEASING: EUROPE VS AMERICA

2.4  Which preference of brands and 
service do Americans and Europeans 
have regarding financing and leasing?
Respondents who chose financing and operating leasing as their preferred payment 
method got the same additional questions, so we decided to analyze the possible 
regional differences for both of these groups together. Our statistically significant 
results with medium effect indicated the Americans are most open to vendors´ or 
dealers´ services (44.4% compared to 13.2%), whereas the Europeans prefer Leasing 
companies (39.5% compared to 16.7%), online services (23.7%) and a little bit house 
banks (23.7% compared to 22.2%). 
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Again, those who responded they prefer online services were provided with 
one additional question about their opinion on comparison pages and online 
consultations. Whereas the Europeans definitely prefer comparison pages, the 
Americans favor both of the options.
 
Regardless of the service preference, all who claimed financing and operating 
leasing were their preferred payment method were asked to share brands of financial 
institutions they consider reliable. The Americans, for example, trust national trade 
associations and banks, the Europeans mentioned some of the largest international 
bank companies, and then smaller national institutions.

FINANCE & LEASING: EUROPE VS AMERICA
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CONCLUSION

Conclusion

To conclude, a couple of interesting findings arose from our analyses. First of 
all, most people (mainly Americans) prefer to pay in cash - especially for used 
machinery. They consider this method easy, fast and without any additional interests. 
However, it is quite surprising, because nowadays lots of people have the ability 
to use more sophisticated forms of payment instead of paper notes/coins. We 
wonder about the official definition of cash, which may, according to the Cambridge 
dictionary, be both: money in the form of notes and coins, rather than cheques 
or credit cards and: money in general, especially money that is available to use 
immediately. Probably the alternative explanation may be that some non-native 
English speakers could misunderstand the meaning of cash. 

When considering the remaining findings, especially the preferences of various 
forms of service, the results are balanced at all. However, more in-depth analyses of 
separate groups of respondents (based on the payment method) revealed those who 
prefer long-term rental and financing favor vendors´ or dealers´ service. Some of 
our respondents also claimed they prefer searching for the service provider online. 
Probably it is a better solution for those who would like to manage the entire process 
individually. Even the subsequent analysis of online services says so because most 
respondents who search for help online prefer comparison pages.

APPENDIX

Find the elaborated data analyses and results.

https://www.lectura.de/wp-content/uploads/2020/11/Finance-Leasing-Appendix.pdf
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INDIVIDUAL SURVEY

Interested in your individual 
survey?
Whenever you want to improve and grow your business conducting a survey may 
help you. Despite the fact that there are plenty of research methods or strategies 
to understand your customers’ behaviour, the easiest way to get information about 
people is to simply ask them. Understanding your customers´ perspective and needs 
provides you with the most important information about the future development of 
your business and therefore determining priorities of its direction. Moreover, ongoing 
communication with your customers and demonstration of the interest in their 
needs helps maintain their loyalty.

LECTURA can get your survey in front of hundreds of thousands of industry 
professionals – your potential customers due to our large audience. More than 
600,000 professionals research equipment on our ultimate buyer’s guide LECTURA 
Specs every month. Moreover, they are actively engaging with our polls and surveys. 
More specifically, the engagement is about 4% which results in about 800 daily 
replies. We provided our clients already with surveys focused on e.g. telematics, 
spare parts or equipment rating, having collected tens of thousands of answers.

When wondering about the targeting, LECTURA can select your respondents´ 
sample based on some predefined criteria: region/country of origin, industry and 
type of business. To reach the criteria we are able to target to place your survey 
on specific web pages only or provide you with 8 language versions – English, 
German, Spanish, French, Italian, Dutch, Polish and Russian (for English, German, 
Spanish, French and Polish with translation, too). Moreover, we provide our survey 
in two formats. In the first one we can show the survey questions in a widget which 
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INDIVIDUAL SURVEY

‘peeps’ from the bottom of the page. In the second format potential respondents 
are provided with a URL which can be given to them directly, such as including it in 
a newsletter email send out. However, we consider the former as more unobtrusive 
than the latter. Nevertheless, the final decision depends on your considerations.
To make it more specific – the process of research collaboration with LECTURA is 
as follows. At the beginning we discuss the objectives of the research – who is it for, 
why, what information do you want to obtain via your survey. When all previously 
mentioned is clear, you create the questions which we place on the webpages. 
After some time, the data are collected and it depends on you whether you want to 
analyse them by yourself (we are able to provide you the raw data in .xls, .sav or .csv 
format) or let the LECTURA Surveys to analyse them for you and provide you with a 
comprehensive report of results. More about LECTURA Surveys:  
https://www.lectura.de/surveys/.

OTHER SURVEYS BY LECTURA

• COVID survey in cooperation with CECE and ERA
• Flash survey: Engines
• Flash survey: Tires (in progress)

You can find all published surveys on LECTURA Press in the reports section.

GET IN TOUCH FOR YOUR SURVEY DETAILS Darja Kočárová
Market Research Analyst at LECTURA

survey@lectura.de 

https://www.lectura.de/surveys/
https://lectura.press/en/report/covid-survey-by-cece-era-and-lectura/48
https://lectura.press/en/report/lectura-flash-survey-engines/50
https://lectura.press/en
https://lectura.press/en/reports
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